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BW names Helm new chairman
Best Western International has named
Charles Helm as chairman of its mem-
bership assodation, which represents
4,200 hotels in 80 countries. Helm,
who co-owns and operates the Best
Western Crown Colony Inn & Suites in
Lufkin, TX, began his one-year term as
chairman this month. Also appointad
to the board were Roman Jaworowicz,
vice chairman, and David Frands, sec-
retary/treasurer.

Lexington boosts portfolio

The Lexington Collection has added the
Hudson Valley Resort in Kerhonskon,
NY, to its portfolio. The 60-year-old re-
sort is now known as the Lexington at
Hudson Valley Resort. Lexington also
recently added the Hope Lake Lodge in
Cortland, NY, and a former Holiday Inn
in Montgomery,

DiamondRock adds two hotels
DiamondRock Hospitality Co. has
agreed to buy two Renaissance hotels
for $237.5 million. DiamondRock proj-
ects that the hotels, the 492-room
Renaissance Austin Hotel and the 521-
room Renaissance Waverly Atlanta
Hotel, will deliver $3 million in net
income in 2007.

Four Seasons may be poised to go private

L] HL S

Faur Seasons Resortand (b

Four Seasons properties, such'as the 39.?—mqm
Four Seasons Resort and Club at Las Colinasiin
Dallas; may soon become part of a private company.

‘Shor.p’ focus would be intact

TORONTO— Isadore Sharp’s move. an-
nounced last month. to take publich-
traded Four Seasons Hotels & Resorts
S privaie comes al a propitious time m
: the global lodging industry on two
" coumis. First. there’s an abimdance of
. privale cquity money available at the
moment for the right imestment. Sec-
ondh: the lodging indistry is in the
midst of a strong up-cycle that’s been
particularly benchical to the hamy tier
where Four Seasons has long been a
- dominant player.

continued on page 6

Choice opts for brand-centric approach |
Goal is greater definition

Joseph Sque'ri
Choice president and COD

By CHRISTOPHER OSTROWSKI

SILVER SPRING. MD— Considering it
now possesses the hotel industry's largest
brand family with 10 members, Choice
Hotels International, Inc.’s latest move to-
ward a brand-centric organizational struc-
ture seems to be welcome news for its
franchisees that seek greater focus on and
awareness for their individual flags, which
are fypically marketed o the public as

| one dghtknit brand family. But while

greater brand definidon is certainly one |

of the primary goals of this operational

continued on page 27
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Hotel industry’s momentum
marked by recent IH/M&RS
Restaurant Show (IH/M&RS), which took place

STaFF REPORT
ﬁ
here last month at the Jacob K Javis Convention

Center. The industry’s condnuing momentumn was evi-
dent at the event. which auracted more than 35,000 at-
tendees, an increase of more than 7% over last year, ac-
cording to show operator George Linle Management.
Expectadons for continued good tmes across the indus-
try were voiced by a crosssecdon of hospitality executives

NEW YORK— The mood was decidedly upbeat
at this year's Internadonal Hotel/Motel &

confinued on page 10
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Microsoft co-founder’s tech savvy brought o new Pan Pacific Seaft

By CHRISTOPHER OSTROWSKI

SEATTLE— Considering it may |

be the nadon’s preeminent
technology industry hotbed, it
is no coincidence that Seatile is
also becoming well known for

its collection of high-tech hotels |

that continue to emerge along
its skyline. Now representing
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the latest incarnation of this
markei-specific rend is the Pan
Pacific Seartle, which has offi |
cially opened its doors here with |
the promise of providing a lux-
ury high+touch, hightech and |
highswle environment 1o its
tech-sany guests. |
The hotel feamires 160 gue—'
strooms. 261 condominiums |

and what has become the hail-
mark of all newly built high-tech
hotels— a fully converged Inter-
net protocol-based infrasouc-
mure. The $200-million Pan Pacif

ic Seaude is the product of invest- |
ment frm Vulcan Inc., which |
i=— again, noesocoincidental | with the hotel's operator, Pan Pa-

ly— owned by Microsoft co-
founder Paul Allen. Conse

quently, bevond the Cisco Sy |
tems and CAT6bazed infrasouc |
nire, numerous guest- and oper-
atonsfocused technologies cost-
ing a total of more than $1.3 mil-
lion were deployed at the prop- |
erty by Vulecan in conjunction

cific Hotels and Resoris, which

simply sought to utilize the latest
[

“Amazing Internet access — our guests love it!”

“Affordable, reliable, and simple.
That's how | describe our high-
speed Internet access system from
Telkonet. | wanied a system that
could be installed without rewiring
or remodeling the rooms, and the
Telkonet iWire System™ did just
that, and more. We had Internet
access within a week for all three

properties!

€

in technology as a means toward
better service and efficiency.

“With technology there’s al-
ways more that you can do, but
of course some of it can become
over-the-top or ridiculous, so for
the most part we're pretty
happy with the way this project
has nirned out,” reflected Mark
Fancourt, the corporate direc-
tor of information technology
at Singapore-based Pan Pacific.
“There are sill a few more
things we will do [at the hotel],
and the staff has a firly steep
learning curve in getting in the
swing of operating all of the
software-based equipment. but
we would consider this hotel to
be the blueprint for our compa-
ny's properties in the funre.

T should also give credit to
Vulcan because their own tech-
nology team had a huge part to
play in the project.” he added.
“They have some of the most
tech=avvy people I've met in my
entire working career.”

Such a combination of w=lent
has produced a hotel that is di-
rect competition for the other

The system works extremely well —
there’sno downtime, nointerruptions,
and it's so simple to get online. It's
worked flawlessly for over two years.
Our guests love the flexibility — they
simply plug into any outlet anywhere
for Internet access — in their rooms,
in the lobby, even in the bar. | am
just amazed by how well Telkonet's
system works!”

The Pan Padific Seattle offers the
latest in in-room entertainment.

most recent hightech luxury
addition to Seatte, Hotel 1000,
which opened in June to similar
fanfare. However, regardless of
the many technology bells and
whistles the owo hotels have in
common, Fancourt maintained
that at the Pan Pacific Seattle,
each technology element be-
gins and ends with funcdonality:

“There are verv much two as
pects to this property from a
technology standpoint— the
guest-focused aspect and the
operationalfocused aspect,” he
said. "Now, I think there is
probably more to the opers-
tonal side of it all than the
guest-rooms because our posi-
tion is we believe technology
should be driving efficiencies
for us. So some of the twols
we've deployed here focus
specifically on that. And one of
the main things we rtalked

Barry Eagle, Area Director of

Sales and Marketing, |
Hilton Wilmington Riverside,
Wilmington, North Carolina =

866-312-6690 | www.telkonet.com

& Telkonet
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about was moving from z point-
ofsale model o a pointofserv-
ice model, meaning if a guest is
on one side of the lobby, why
can’t we use technology to go
and service the guest, instead of
requiring the guest to go to our
service touch point®”

As an example of this technol
ogy-generating  service level
that’s inwinsic at the property,
Fancourt said thatall emplovees
are supplied with PDA-based de-
vices or soft phones that enable
them to be contacied by any
other employee anywhere on
the property at any time. Such
an arrangement, in conjuncion
with a task management system,
creates a high level of service
and efficiency, according 1o Fan-
court, because such simple
guest requesis as extra towels are
monitored until completion.

“Everything is tracked and
when a job is created. we know
when someone received the job,
how long it akes and whether
the job is done.” he said. “When
2 job is acknowledged. that in-
formation goes back to our cen-
ter, which automatically moni-
tors the job. If, for whatever rea-
son. someone acknowledges a
job. but doesn’t complete it, the
job will escalate within the si=
lem in importance.”

Looking further into the Pan
Pacific Seattle’s back-of-the-
house technology structure,
properity management, cus
tomer relationship manage-
ment and sales and catering
are all handled by Micros Sys-
tems, Inc.’s suite of enterprise-
ievel products. which are all in-
tegrated, Fancourt said. In ad-
diton, he noted that all hotel
staff members are trained in a
“non-=silo”™ work format, mean-
ing most employees are trained
on all technology applications
and not just ones applicable o
an individual.

Meanwhile, the hotel’s guest-
focused technologies mostly
center on the guestrooms.
which feature highly secure
wired and wireless high=peed
Internet access; Bartech mini-
bar systems: Avaya voice over IP
phones; 36inch. LCD televi-
sions from LG Elecironics with
DVD players; and KoolCon-
nect’s Intrigue high-definition
IN400m entertainment sistems,
which are IPTV-hased.

When it comes 1o the inroom
enterzinment svstem, Fancourt
said that Intrigue was chosen
because it was customizable.
“We believe that the guestroom
is a Pan Pacific product and so,
in searching for a vendor, the
key Focus point was we wanted
the TV poral o uldmately be-
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long to us,” he explained.

The Intrigue system specifical
ly offers HD video-on-demand
movies, TVebased text messag-
ing, virtual concierge services. a
“moods” feamire that's based on
the display of soothing digital
art and music, access to World
Radio Content and docking sta-
tons for iPods and other per
sonal media devices.

While guests, not © mention
staff, get accustomed to such
technological amenities and de-

vices at the hotel, Fancourt is al-
ready planming the property’s
next technology leap, which will
involve the utilization of PDAs
| for guest checkin. But as is the
case with the rest of the proper
s technological offerings, Fan-
court asserted that this next high-
tech deployment will be carried
out with only service, effidency
and funcdonality in mind.

“1 think technology is a won-
derful thing,” he said,” butif you
can't use it, it’s pointless.” 3

Developed by Vulcan Inc, the

PaniPacific Seattie contains
i &Y  multiple high'tech features.
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Presenting Conference Services, from iBAHN.
Fact You can win conference businass on amenities and location, but you can
lose i—disastrously—if the meeting's technical requirements aren't up 1o snuft.

That's where IBAHN, the worldwids leader in hospitality broadband sanvicss,
comes in. Not only do we provide the secure technology services you require
for flawiess event execution, we deliver the kind of steadiast senvice

and expert support that add up to complets peace of mind.
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Put an end to frayed nerves by calling
800.848.8168 or visiting www.ibahn.com
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